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Share it!

Be in the room where it happens! @KimmelCC (Twitter)/@KimmelCulturalCampus (Facebook
and Instagram) announces the #HAM4HAM lottery with $10 tickets to #HAMILTON 10/20-11/28.
For more information, visit kimmelculturalcampus.org.
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KIMMEL CULTURAL CAMPUS ANNOUNCES
#HAM4HAM LOTTERY
FOR THE
PHILADELPHIA ENGAGEMENT OF
HAMILTON
OCTOBER 20 - NOVEMBER 28

LOTTERY BEGINS FRIDAY, OCTOBER 8, 2021

40 TICKETS FOR EVERY PERFORMANCE
$10 EACH

FOR IMMEDIATE RELEASE: (October 7, 2021): The Kimmel Cultural Campus and
HAMILTON producer Jeffrey Seller are thrilled to announce the return of the digital lottery,
offering the public the opportunity to see HAMILTON for only $10 at the Kimmel Cultural
Campus’ Academy of Music from Wednesday, October 20, 2021 — Sunday, November 28,
2021.

The digital lottery for HAMILTON tickets will begin in conjunction with the show’s first
performance. A limited number of tickets will be available for every performance for $10 each.

The lottery will first open at 10:00 AM on Friday, October 8, 2021, and will close at 12:00 PM on
Thursday, October 14, 2021, for tickets to performances Wednesday, October 20, 2021 —
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Wednesday October 27, 2021. Subsequent digital lotteries will begin on each Friday and close
the following Thursday for the upcoming week’s performances.

HOW TO ENTER

e Use the official app for HAMILTON, now available for all iOS and Android devices in
the Apple App Store and the Google Play Store (http://hamiltonmusical.com/app) or
visit https://hamiltonmusical.com/lottery/.

e The lottery will open at 10:00 AM every Friday and will close for entry at 12:00 PM
the next Thursday prior to the following week’s performances.

¢ Winner and non-winner notifications will be sent between 1:00 PM and 4:00 PM
every Thursday for the upcoming week’s performances via email and mobile push
notification. Winners will have two hours to claim and pay for their ticket(s).

e Lottery entrants can share about the show on their Twitter, Facebook, and/or
Instagram accounts to gain additional lottery entries per platform.

¢ No purchase or payment necessary to enter or participate.

¢ Each winning entrant may purchase up to two (2) tickets.
Only one entry per person. Repeat entries and disposable email addresses will be
discarded.

e Lottery tickets may be picked up at will call beginning 2 hours prior to the performance
with valid photo ID. Lottery tickets void if resold.

e All times listed are in the local time zone.

ADDITIONAL RULES

Patrons must be 18 years or older and have a valid, non-expired photo ID that matches the
name used to enter. Tickets are non-transferable. Ticket limits and prices displayed are at the
sole discretion of the show and are subject to change without notice.

Lottery prices are not valid on prior purchases. Lottery ticket offer cannot be combined with any
other offers or promotions. All sales final — no refunds or exchanges. Lottery may be revoked or
modified at any time without notice. A purchase will not improve the chances of winning.

Tickets for HAMILTON are currently on sale. Patrons are advised to check the official
HAMILTON channels and KimmelCulturalCampus.org. Tickets start at just $29, with great seats
available from $99. Best availability on weeknight performances. Safe & Clean Commitment, as
well as mask and proof of vaccination requirement information below.

HAMILTON is the story of America then, told by America now. Featuring a score that blends
hip-hop, jazz, R&B and Broadway, HAMILTON has taken the story of American founding father
Alexander Hamilton and created a revolutionary moment in theatre—a musical that has had a
profound impact on culture, politics, and education.

With book, music, and lyrics by Lin-Manuel Miranda, direction by Thomas Kail, choreography
by Andy Blankenbuehler, and musical supervision and orchestrations by Alex Lacamoire,
HAMILTON is based on Ron Chernow’s acclaimed biography. It has won Tony®, Grammy®,
and Olivier Awards, the Pulitzer Prize for Drama, and an unprecedented special citation from
the Kennedy Center Honors.

The HAMILTON creative team previously collaborated on the Tony Award ®-winning Best
Musical IN THE HEIGHTS.
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HAMILTON features scenic design by David Korins, costume design by Paul Tazewell,
lighting design by Howell Binkley, sound design by Nevin Steinberg, hair and wig design by
Charles G. LaPointe, casting by Telsey + Company, Bethany Knox, CSA, and General
Management by Baseline Theatrical.

The musical is produced by Jeffrey Seller, Sander Jacobs, Jill Furman and The Public
Theater.

The HAMILTON Original Broadway Cast Recording is available everywhere nationwide. The
HAMILTON recording received a 2016 Grammy for Best Musical Theatre Album.

For information on HAMILTON, visit www.HamiltonMusical.com,
www.Facebook.com/HamiltonMusical, www.Instagram.com/HamiltonMusical and
www. Twitter.com/HamiltonMusical.

Tickets

Tickets are on sale now and start at $29, with great seats from $99. Best availability on
weeknight performances. Tickets can be purchased by calling 215-893-1999 or online

at www.kimmelculturalcampus.org. In-person ticket sales can be conducted daily from 10 a.m. -
6 p.m. at the Academy of Music Box Office, located at 240 S. Broad Street. Group sales are
available for groups of 10 or more and can be purchased by calling (215) 790-5883.

See www.kimmelculturalcampus.org for more information.
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Safe & Clean Commitment + Flexible Ticket Policy

We will always put the safety of our guests, artists, and staff first, and we have worked closely
with partners, producers, artists, guests and other performing arts centers around the nation to
develop the most comprehensive plan to safely reopen our doors. We are committing to a
healthy and clean environment with increased disinfection, enhanced ventilation, and will
enforce recommended health authority guidelines, including masks and proof of vaccinations.

For more information on our Safe & Clean Commitment, please visit kimmelculturalcampus.org.
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Masks are required to be worn at all times when on the Kimmel Cultural Campus, except when
actively consuming food or beverage in designated locations. Prolonged periods of mask
removal are not permitted.

All attendees for public events must show proof of full vaccination at the time of entry, with valid
photo ID and copy of vaccination card (physical or photo). Proof of negative COVID-19 tests will
not be accepted, with the exception of children under the age of 12; children under 12 will be
required to show a negative PCR test result taken within 72 hours of the event. This policy is
subject to change based upon guidance from the CDC and local health authorities.
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THE SHUBERT ORGANIZATION
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The Shubert Organization is America’s oldest professional theatre company and the largest
theatre owner on Broadway. Since the dawn of the 20th century, Shubert has operated
hundreds of theatres and produced hundreds of plays and musicals both in New York City and
throughout the United States. Shubert currently owns and operates 17 Broadway theatres, six
off-Broadway venues, and the Forrest Theatre in Philadelphia. Under the leadership of Robert
E. Wankel, Chairman and CEO, The Shubert Organization continues to be a leader in the
theatre industry. Notable productions and co-productions include Cats, Sunday in the Park with
George, Dreamgirls, The Heidi Chronicles, Jerome Robbins' Broadway, Amadeus, Children of a
Lesser God, The Grapes of Wrath, Ain’t Misbehavin’, Hedwig and the Angry Inch, Spamalot, The
Elephant Man, The Curious Incident of the Dog in the Night-Time, School of Rock, Dear Evan
Hansen, Come From Away, and more. Shubert delivers innovative ticketing solutions via

its Telecharge interface, API distribution, and private-label technology, offering unparalleled
distribution and marketing to the theatre industry and beyond. Its consumer-facing

brands — Telecharge for retail ticket sales and Broadway Inbound for group buyers, tour
operators, and the travel industry — sell millions of tickets each year. The Shubert Foundation,
sole shareholder of The Shubert Organization, Inc., is dedicated to sustaining and advancing
live performing arts in the United States. The Foundation provides general operating support to
not-for-profit theatres and dance companies. Foundation grants in 2019 totaled $32 million.

KIMMEL CULTURAL CAMPUS

Located in the heart of Center City, Philadelphia, our mission is to engage the region's diverse
communities with art through performance and education. Our Cultural Campus serves more
than 1-million guests per year and includes Kimmel Center for the Performing Arts, the
Academy of Music, and the Merriam Theater — representing more than 160 years of rich history
for the performing arts along Philadelphia's Avenue of the Arts. We are home to eight esteemed
Resident Companies: The Philadelphia Orchestra, Opera Philadelphia, Pennsylvania Ballet,
The Philly POPS, PHILADANCO, The Chamber Orchestra of Philadelphia, The Philadelphia
Chamber Music Society, and Curtis Institute of Music. With nearly 9,000 seats per night, we are
the region's most impactful performing arts center, and the second largest in the country. Our
Cultural Campus serves as a preeminent and inclusive place to enjoy exceptional experiences
that reflect the spirit of our region by cultivating a creative and socially responsible environment
where our community shares experiences that are delivered with pride, integrity, and respect.
As a 501 ¢ 3 nonprofit organization, we collaborate on, present, and produce a broad range of
relevant and meaningful events, we serve as an active gathering space for social and
community events, we educate the region's young people through access to quality arts
experiences, and we provide support to artists in the creation of new work. TD Bank, America’s
Most Convenient Bank, is the proud Kimmel Cultural Campus Season Sponsor. Read Kimmel
Cultural Campus' vision statement, world view, and mission statement here. Learn more about
our commitment to diversity, equity, and inclusion and how it encompasses our mission, co-
workers, and programs here.

HHH

For photography, please visit https://kcccpress.smugmug.com
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